
How to lead a United Way 
conversation people will 
remember (and act on)

MESSAGING FOR IMPACT
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• What do they need to know today (not 
tomorrow)?

• Great messaging is nurtured over time

• Example: “We help families in our 
community achieve financial stability”

• Example: “We help our neighbors land on 
their feet—and stay there”

SPARK 
CURIOSITY
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• Share an intriguing fact or proof point 
that reflects the needs in our 
community

• 14% of households in our region are 
living below the federal poverty level

• Another 26% are working hard but 
struggling to make ends meet

PROVIDE A
PROOF POINT



44

• 1.2 million connections through 211 last 
year

• We connect people to possibility 
through the Integrated Client Journey 

• 3+ million people have sought help 
through the ICJ since launch 

• Numbers prove the scale of our impact

ILLUSTRATE 
THE IMPACT
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• Share the story of a beneficiary (or 
your personal story)

• Storytelling is a universal language

• Stories evoke emotion, activate 
imagination, and increase recall

SHARE 
A COMPELLING STORY
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• With your help, we can help neighbors 
prosper

• Your support connects people to 
possibility

• Together, we can accomplish more than 
any one organization can do alone

• Join us!

END WITH A 
CALL TO ACTION
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USING
COMPASSIONATE 
COMMUNICATION
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Ask these 3 questions to ensure 
compassionate communications

LANGUAGE MATTERS

1. Are we using people-first 

language?

2. Does the communication honor 

the dignity of every individual?

3. How are we positioning power? 



UNITED IS THE WAY
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